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ABSTRACT: Technological transformation plays an important role in influencing MSMEs businesses and habits towards society. 

One of the changes that has occurred among MSMEs entrepreneurs is the way consumers pay when making transactions. This 

phenomenon is supported by the emergence of many banking applications that use QRIS because it can make transactions easier. 

These factors ultimately increase and encourage consumer habits in carrying out all their transactions in purchasing. This study 

aims to determine the Impact of QRIS as a Petty Cash Substitute in Increasing Creative Economic Transactions of MSMEs in Metro 

City through the TAM theory model. Data were collected through an online survey using a purposive sampling method. The study 

sample consisted of 207 participants who demonstrated knowledge and understanding of the use of QRIS applications. Data 

analysis using SPSS 24 Multiple Linear Regression. The results of the study showed that the proposed hypothesis was accepted in 

this study. The use of QRIS has been proven to have a positive and significant impact on increasing transactions made by 

consumers. 
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I. INTRODUCTION 

Metro City with all its hustle and bustle, has given rise to specific MSME actors with various numbers of existing communities 

and as the main pillar for the Indonesian economy in general and has become a concern because it has experienced rapid growth 

and development. MSMEs play a role in the growth and development of the Indonesian economy because transactions are faster 

forward and their products are often directly related to the needs of the community (14). MSMEs contribute more than 65% to 

Gross Domestic Product (GDP) and reach almost 97% of the total absorption of the national workforce. The importance of this 

contribution requires special attention to grow and develop MSMEs in order to increase the progress of the creative economy and 

reduce the unemployment rate, so that MSME actors continue to innovate to develop their products. Stated that food and 

beverage products are very popular among all levels of society for MSMEs that offer them (25). The latest data obtained by 

researchers from the Cooperatives, UMKM and Industry Service shows that the number of UMKM in Metro City is approaching 

20,000 MSMEs Business from 5 Districts. 

 

From the data that has been presented, it can be seen that the number of MSMEs in Metro City is very large considering the 
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large area of Metro City and this has great potential in utilizing and using QRIS to increase its sales. The increasing development 

and many MSME actors are now switching to using digital payments such as QRIS as a payment method. This can be seen from 

the convenience and usefulness factors that it provides to the community, especially MSME actors. Starting from the anxiety of 

MSMEs when making buying and selling transactions because many consumers currently rarely use cash. An era where technology 

has and has mastered generations in various circles and everything is in the palm of their gadgets. With this progress, MSMEs 

must adapt to the technology that comes and erodes their businesses. However, problems began to emerge which revealed that 

MSME actors have obstacles and limitations in adopting a technology due to the lack of knowledge and resources they have. The 

fact in Metro City shows that MSME actors have not been optimal in adopting the QRIS financial technology application in their 

businesses. Researchers have conducted an interview with one of the staff of the Bank Indones ia Representative Office (KPW BI) 

for Lampung Province who noted that in Metro City, the achievement of QRIS usage was below 50% for MSME users who had 

registered in the 3rd Quarter period of early 2024. With these problems, researchers are very eager to empirically prove further 

assumptions regarding the use of QRIS which will have an impact on increasing MSME transactions in Metro City. 

A. Literature review technology acceptance model 

According to point (7), the presented TAM theory aims to explain how users perceive technology in information systems. It 

also indicates the factors that influence the acceptance of technology in these systems. The model believes that the use of 

information systems, in addition to their simplicity and ease of use, leads to improved personal or business performance (13). 

TAM is known to be effective and efficient in predicting technology usage, so it can be used as a tool to assess technology usage. 

Technology Acceptance Model (TAM) is a theory that states that a person's perception of something (in the form of a 

product/technology) will influence their behavior. For example, users' perceptions of an information technology system will 

influence how they accept the system (9). In the context of financial technology (QRIS) applications, researchers want to predict 

how micro, small and medium entrepreneurs are able to be ready and accept the use of QRIS as a payment technology to increase 

their transactions. This study will explore the intention, attitude and behavior of QRIS adoption among MSMEs in Metro City, by 

considering the perception of usefulness and ease of use. Therefore, this theory is related to the use of QRIS because the concept 

in this model can be applied well to understand the acceptance and adoption of QRIS payment technology (financial technology) 

by micro, small and medium entrepreneurs. Accounting science has now penetrated the world of technology because currently 

accounting uses the help of technology in recording and bookkeeping activities in preparing financial reports. This is related to the 

perception of technology use because accountants assume that a person's behavior in recording anything can lead to a person's 

or company's financial level. 

Quick Response Code Indonesian Standard (QRIS) is a standard that combines various types of QR Codes from various Payment 

System Service Providers (PJSP), which was developed by the Indonesian Payment System Association (ASPI) together with Bank 

Indonesia (BI) to make the transaction process easier, faster, and safer when using QR Codes (5,19). By using QRIS, all payment 

applications from any Organizer, both from the banking and non-banking worlds, used by the entire community can be used in all 

shops, traders, stalls, parking lots, tourist tickets, donations (merchants) with the QRIS logo, even though the QRIS provider at the 

merchant is different from the application provider used by the community. Merchants only need to open an account or accounts 

with one of the QRIS service providers that have been approved by Bank Indonesia. After that, Merchants will be able to accept 

payments from customers using QR Codes from various applications, without being limited to certain providers. 

H1: The influence of QRIS usage in increasing MSME transactions in Metro City 

B. Conceptual framework 

Figure 1. Conceptual model 

 

II. RESEARCH METHODOLOGY 

This research is quantitative research; namely quantitative research is a research methodology that attempts to measure data 
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applying several forms of statistical analysis (11). Data obtained from research samples were analyzed according to the statistical 

methods used and then interpreted. 

A. Population 

The target population is a collection of elements or objects that have the information sought by the researcher and about the 

conclusions to be made (23). Based on the criteria desired by the researcher, the population in this study is MSMEs in Metro City 

using QRIS. 

B. Sample 

The sampling technique used in this research is nonprobability sampling, namely a sampling design where elements in the 

population do not have a known or predetermined chance of being selected as sample subjects (23). Furthermore, the sample 

design used in this research was purposive sampling 

The sampling criteria in this research are: 

1. Have used QRIS for at least 1 year. 

2. The business has been running for at least 1 year. 

3. 80% of transactions use QRIS. 

There are 20 indicators in this research. Based on the guidelines according to (11), the number of samples for this research is: 

20 x 10 = 200 respondents. Based on the formula above, the minimum number of samples in this study is 200 MSMEs in Metro 

City using QRIS. 

C. Data analysis technique 

This study uses the SPSS 24 (Statistical Package for the Social Sciences) method with Multiple Linear Regression to test the 

proposed hypothesis. 

Validity test 

Propose of validity testing is to assess how accurately a measuring instrument measures what it measures. Validity refers to the 

precision of a measuring instrument. It can be defined as the extent to which observed changes in results reflect actual changes 

in what is being measured, rather than being due to systematic or random error (11;23). 

Reliability Test 

According to (11), reliability is a measure of how reliable the measurement instrument is. A variable is considered reliable if 

Cronbach's alpha and construct reliability for items are in the range of 0.79 to 0.89, which is greater than the permitted value of 

0.7. If a variable has a Cronbach's alpha and construct reliability greater than 0.7, this indicates that the variable has internal 

consistency for all items (11). If the reliability test score is 0.70 or more, this indicates that the research instrument is very suitable 

for use in research and its congruence is high in the reliability test (23). 

Hypothesis Testing 

Hypotheses are generally divided into two categories: alternative and null hypotheses. Alternative hypothesis is the hypothesis 

put forward by the researcher while null hypothesis is the hypothesis to be tested. Measured of significance of the hypothesis 

can be used by comparing the value of t-table and t-statistic. If the value of t-statistic is greater than the value of t-table, the 

hypothesis is supported. t-test is used to indicate the significance level of the hypothesis testing model. The value of t-statistic 

should be greater than the value of t-table i.e. greater than 1.96 with a significance level (α) of 5%. A way to determine whether 

the hypothesis is supported can be concluded with a significance level of 5% using a one-tailed hypothesis. On the other hand, (1) 

states that multiple linear regression analysis uses regression analysis to estimate the causal relationship between previously 

identified variables (causal model) based on theory. 

 

III. RESULTS AND DISCUSSION 

This chapter will discuss the findings of the field study conducted by the researcher. The findings discussed will include the 

characteristics of the study participants using descriptive statistical analysis, validity tests and multiple regression analysis. 

A. Analysis of Respondent Characteristics 

This study used a non-probability sampling method, a sampling design in which the probability of selecting members of the 

population for the sample is not known or determined in advance (23). The required sample size was 200, which was obtained 

through the distribution of questionnaires. The characteristics of the participants in this study were discussed. The participants 

were classified based on the SMEs they had worked with and the entities they had worked with most frequently during the past 

year using the QRIS system. 
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B.  Validity Test Results 

 

Instrument testing on the Using QRIS and Increasing MSMEs Transaction variables (conducted with the help of SPSS version 

24. The table above shows that the calculated r value has the lowest number of 0.466**(X1) and 0.472**(Y) and the maximum value 

of 0.709**(X1) and 0.657**(Y) which means that the calculated r value on the Using QRIS and Increasing MSMEs Transaction 

variables ≥ the r table value, which is 0.14 with a significance of 5%. Meanwhile it can be stated that the questionnaire item is 

valid. Based on the test results with a total of 207 respondents with 20 question items or statements, it can be seen that the item 

on The Using QRIS and Increasing MSMEs Transaction variables are declared valid. 

C. Reliability Test Results 

  

With these results it can be seen that all research variables have a Cronbach's alpha value of >0.7. This can be concluded that 

the measuring instrument is reliable and reliable for measuring research variables. 
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In the ANOVA table above, the calculated F value is 45.090 ≥ F table with a significant value of 0.000. The significance value 

shows a value that is much smaller than the basic value of 0.05. Therefore, if tested with multiple linear regression, the 

independent variable Using QRIS (Quick Response Code Indonesian Standard) on the dependent variable, namely Increasing 

MSME Transactions in Metro City, shows a significant result of 0.000, which means that the influence of Using QRIS (Quick 

Response Code Indonesian Standard) has an effect on Increasing MSME Transactions in Metro City. 

 

IV. DISCUSSION AND CONCLUSIONS 

The results of the study showed that the proposed hypothesis was supported and had a significant effect on increasing 

transactions in MSMEs. This study also found that many QRIS users from the consumer side have used it because it is considered 

more effective and efficient in paying for all forms of transactions they make (4). With this technological advancement, MSMEs 

have been able to adapt to QRIS which is used by consumers in their payment methods. And provide evidence that QRIS as a 

replacement for Petty Cash is able to increase transactions for MSMEs as a milestone for the creative economy in Metro City. 

Business actors are advised to continue to improve their services by using QRIS in their payment methods so that they can provide 

better services and increase the effectiveness and efficiency of transaction times. QRIS features are also easy to use by consumers 

and MSME actors who are able to provide more security when using the application when making transactions. The limitation of 

this study is that it only looks at the use of QRIS and without other independent variables as the main variabl es in increasing 

payment transactions. This study still has limitations because it is only limited to measuring MSMEs using QRIS and has not seen 

how the QRIS process actually functions and can add factors related to other technologies that can be further developed such as 

adding internet users, smartphone users as moderating variables in predicting increased transactions in MSMEs. 
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